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1. Internet and Capitalization  / Computers and Everything


-Internet changing proper English

-computers in everyday appliances (stove, fridge, etc.)

2. Dying Languages  /  New Words


-popularity of English on Net

-words created b/c of Internet usage

3. Internet and Distance Education / Technological 
Unemployment


-analyze strengths / weaknesses of distance learning

-economic costs and benefits of the Internet

4. Internet and Privacy


-Google searching friends, employees, boyfriends, etc.
5. Criminal Registries


-privacy vs. public safety of these
6. Age Gap


-compares users of the Internet by age categories
7. Dumb Computers


-computers with no software installed

-search and analysis of cost of popular software 

programs

8. Internet Changing Society  /  Internet Becoming a Necessity


-Internet effects on socialization & physical habits

-Internet necessity vs. TV, phone, etc.

9. & 10.  Cyber Crud


-verifying Internet information and misinformation
11. Online Doctors


-expansion of reliable Internet information

-search and analysis of online medical sites


-deem reliable or unreliable with rationale

12. Portals


-start sites (MSN, Yahoo, My Excite, etc.)

-use as an explore only topic


- RSS value and practice

13. & 14. Demographics of Doritos


-advertising on the Internet
15. Psychographics (Sprite and A & Fitch)


-statistics about buying habits
16. Spam


-unsolicited email

-discuss cookies
17. Domain Name


-analyzing companies’ domain names
18. & 19. Blogs


-power of people being heard

-time to explore and contribute safely to blogs

20. Parental Controls


-filters and parents / schools

-analyze value for self, younger brothers and sisters

21. Safe Chat


-discussing and creating safe chatroom rules
22. Defamation


-character smearing on Internet

-idiscussion on cyberbullying

23. For Whom Do I Vote?


-compare / analyze political candidates’ websites

-choose this year’s presidential or Senate race

24. Carnivore – FBI


-discuss feelings about surveillance of Internet use
25. Downloading


-affects on computer
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1. Star Spangled Banner


-discuss strengths / weaknesses of song as national anthem

2. Hip Hop and Rap


-discusses “credibility” of rappers and lifestyle

3. MTV & Cool Hunters


-discuss music companies’ attempts to make money off teens
4. Rock and Roll Hall of Fame


-analyzes characteristics of Hall of Fame singers / groups

-predict contemporary singer/group that has those qualities

5. War of Worlds


-discuss power of radio from 1920’s to today

5B. Music and Generations


-compare style of music through decades

6. Lobbyists & FCC


-music industry lobbyists and parental advisories, lyric 



warnings, etc.

-discuss other areas where lobbyists are influential



-tobacco, auto industry, pharmaceuticals, etc.

7. Payola (DJ bribes)


-paying for songs to be placed

-creation of top 40 radio stations

8. Voice Tracking DJs

-discusses difference b/t live DJ and voice track stations 

9. & 10. Formats and Demographics


-radio station choices for music and target audience


-listening for advertisements

11. Public Radio and Taxpayers


-should taxes pay for NPS in current day?

12. Lyrics Introduction


-discussing context and no context of song lyrics / 




instrumentals

-discuss qualities of a good song

13. & 14. Protest Songs and Vietnam


-discuss music and public sentiment about current events

-include comparing war songs from Vietnam to today



-protest vs patriotic songs today
15. Derogatory Lyrics Towards Women

-discuss how lyrics affect attitudes about groups


-discuss possible contradiction to men bashing songs
16. Lyrics that Talk to You


-power of lyrics and emotional reaction / creation
17. & 18. – Lyrics and Melody Congruency


-lyrics and melodies mesh

-includes role switching of various lyrics and melodies

19. Escalade and Ludacris


-how singers can popularize products when mentioned in song

-discuss other songs with product mentioning

20. Muzak (elevator music)


-discuss market for non-lyrical music

-discuss reasons businesses would pay for this music

21. Music and Drug References / Violence in Videos

-discuss statistics on number of drug references in music 

-discuss statistics on violence in videos and victims

22. Jingles


-discuss effectiveness of jingles as music-message media
